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SEE WHAT’S WORKING

Millennials are a challenging audience for financial services marketers -
often proving to be contradictory to previous generations in what works,

and what doesn'’t.

We’ve gathered examples from Fls that are taking the right steps,
putting together marketing efforts that acknowledge and capitalize on the
differences in how Millennials react to information.
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SEE WHAT’S WORKING

The following pages include examples from leading Fls
that are successfully:

= Infusing their marketing with a fresh vibe

= Creating disruption in the product landscape

= Building loyalty and using customer reviews to stand out

= Tapping into key influencers, seasonality, and social media
= Realizing the power of direct mail

...and more
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INFUSE MARKETING Introducing Chase Liquid
WITH A FRESH VIBE e reloadable card that gets ri o prepaid problems

Chase starts by combining an unexpected
product name with appealing visuals.

iGuid®

» All messaging effectively addresses

prepaid card pain points in a way that , CHASE O
likely appeals to Millennials - short, PR T R T Al B
to the pOint’ CIear' nggha{:e Liquid tgdac:ih and check: UGseUC'Zhase Liquid vpv)n: l[();:;tC:D‘eposit
atany Chase branch. | directly at any Chase where Visa® debit and more than 10,700

» The CTA drives on-line for more Bt | Aneere | v | Miaraathe
information while also providing a B (oo el NY
push to br‘anch (Mi"ennials appreciate $0 FEE TO OPEN $0 FEE TO LOAD $0 FEE TO GO $0 FEE TO RELOAD
branch service-) > $4.95 Monthly Service Fee. One flat monthly fee. Zero confusion.

' Rental purchases (cars, boats and rental center merchandise) will not be authorized and will always be declined.

Discover the advantages of Chase Liquid

Chase Liquid is backed by the strength of Chase, which gives you convenience, security and innovative solutions.
Here's all that's waiting for you right now with Chase Liquid:

Enjoy 24/7 convenience:
load your Chase Liquid Card or withdraw

Use it for purchases: cash easily at Chase ATMs

it's safer than carrying cash and

accepted almost everywhere Get financial control:

with Chase Liquid you spend what you

Access your money: load on your card

at more than 17,500 Chase ATMs

and 5,500 Chase branches Know your balance:
monitor your Chase Liquid balance by

phone or online

Go online to chase.com/liquid to learn more.
Or visit a branch to get your reloadable Chase Liquid Card today.
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INFUSE MARKETING
WITH A FRESH VIBE

Capital One 360 carefully walks the line
between too much humor and taking a fresh
approach. This piece successfully uses
unexpected messaging to heighten the

key benefits of products and services.

The approach is simple yet highly effective.

Capiratil @) = @0Checkmg

P.0. Box 360 Wilmington, DE 19899

WITH 360 CHECKING®

OH, SNAP. IT'S THAT EASY
TO DEPOSIT A CHECK.

Hey Saver,

Want to deposit your checks in a flash? With 360 Checking® you can deposit checks from anywhere, anytime
with CheckMates* — just take a picture of your check and deposit it using your phone or a computer. Plus, there
are no fees or minimums, and you can keep tabs on your cash, pay bills and send money to family and friends.

With 360 Checking, you'll get:

* CheckMate - deposit checks from anywhere: You can deposit checks into your 360 Checking or
360 Savings® using your mobile device or a computer. So get your checks ready for their big photo op.
* No hidden fees or minimums: There are no monthly fees, no silly bank charges and no need to keep a
minimum balance.
* Access to over 38,000 fee-free Allpoint® ATMs: You'll never have to look far to grab cash.

Visit capitalone360.com/ohsnap to open 360 Checking by November 24, 2014, and we'll give you a
$50 bonus (enter Reference Code To get your bonus, just make a total of 3 Debit Card purchases or
Person2Person Payments within the first 45 days and your bonus will be paid on day 50.

capiralOl @ iz 590 bonus at

I 60.com/ohsnap

CHECKING WITH REMOTE-CONTROLLED DEPOSITING. g

-
CapiralOli ©) “

PO.Box 360, Wimingen, DE 19699

fore

¥

W§  LIVEFOR TODAY. SAVE FOR TOMORROW. pe

BONUS

(See details inside.)
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January 30 at 2:50am

WITH A FR ESH VI B E 30 may be the new 20, but you should still plan for when you’re 70. Check

out our must-read retirement planning tips for our 30-somethings fans:

INFUSE MARKETING B

http://alliantcu.us/1CvgRia

With this investment messaging from

Alliant bank, there’s no confusion surrounding
who the product promotion is targeting.

It takes a head-on approach to persuading
older Millennials that investing is for them.

relpentp nﬁmg starts now. »

GOALLIANT.

credit ¥nion

Like - Comment - Share - ¢} 2
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INFUSE MARKETING @V‘fsxzmz&tss
WITH A FRESH VIBE EVENTUALLY,

every student will be

Virtual Wallet Student uses whimsical in charge of their own
visuals and a future-facing positioning — finances.

“Eventually every student will be in charge...”

— to quickly resonate with Millennials. A BN Bk s dsliceted i

helping students get the right
financial start as they head off to
college.

D
That's why we created Yirtual Wallet® Student, a unique »HUI"&\\
suite of online and Mobile Banking tools for students. T
And with our Parent Alerts feature, parerts can stay in g
R ; Sl
touch with their student's finances in case they need
assistance. Active students who open a new
account will pay no monthly service charges

for six years! 2

Learn More »

Students under 18w ill need to open an account with their parents at a PNC Branch.

[ Key Features of Virtual Wallet® Student
Money Bar®
See your balances and make transfers easily.
Calemdar
Keep track of upcoming bills and paydays.
— Spemding Zone
l — See spending broken down into categories.
R E:plore more features

Having a budget and sticking to # can help you QUICK
save w for that spring break trp. FINANCIAL
tse a credit card only when you can sfford to pay T I P S
off the full balance each morth for every student
Rent or buy used texthooks when you can to 0(5 T
save money. 3 =

Get more fimameial ﬁps\d/xt\ \

>k
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INFUSE MARKETING
WITH A FRESH VIBE

SunTrust is taking on the relatively new
P2P payment space geared toward the
Millennial needs and acceptance mindset —
it’s non-traditional, easy and digital. Here,
the PSP is successfully promoted using
e-mail communication that is more likely to
be opened and read.

» Note the effective subject
line and reinforcement of “free”
benefit throughout.

From: "SunTrust Banks, Inc."
Date: Feb 18, 20415 6:04):44 PM
Subject: Pay 10Us for Free with Popraoney fror SunTrust

SuNTRUST

A1/

”~

Try Popmoney
with Friends

for Free e » A'
=y

Your friend just snagged you tickets for this season's Snd hbney
hottest concert. Return the favor by paying them back Free with Popmoney
quickly. You can do just that with Fopmoney @ personal
payment service with no transaction fee*. » Sign in to Online Banking
Ty 3 o » Sglect Trandfers
elivery as soon as the next s 1t
» Eazy: ke an email address or mobile phone numter it Rarcon: td
» Safa: Asecure way to exchange money with friends Parson Transfers
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INFUSE MARKETING
WITH A FRESH VIBE

Discover uses a light-hearted approach to
thank cardmembers for making Discover
their go-to card. The “Smile. You earned it.”
headline works to reinforce the earning power
of the card and promote continued use.

» Using candid imagery appeals to
Millennials’ very visual mindset.

» Reinforcing that Discover is #1
in cardmembers’ wallets and then
rewarding them with a $300 bonus
gives Millennials extra incentive
to spend - and earn - with Discover.

Examples were sourced from Competiscan and/or publicly available web sites.

DISC@®VER

PO Box 30200
Salt Lake City, UT 841300200

well done. "

s

smile

you earned it

Ways to earn more

with Discover

instant
when you shop
online at Discover.com/Deals or

in stores for fop brands.

Redeem your rewards
in any amount, at any fime:"
1-800-Discover (1-800-347-2683)
Discover.com/Redeem
DISC®VER

'
4

o "'7. @ 3 ,-'f-
e 'S KX

you now have

for making Discover®
L% your go-to card

in your pocket.

Since you made Discover® #1 in your wallet,
this exira $300 Cashback Bonus®is
on top of your everyday Cashback Bonus.

For account ending in

ipays e DISCLVER iy
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READY B
INFUSE MARKETING S~ o
WITH A FRESH VIBE

The Citi AAdvantage Card marketing targets |
Millennials’ “thirst for adventure,” positioning !
the card as their ticket to travel the world. !

-
i

» The piece includes visuals that
Millennials can relate to and want
to emulate.

e

YOUR THIRST FOR ADVENTURE
IS NEVER SATISFIED

Experience your card benefits
on even more itineraries

THE CARD DESIGNED FOR
THE WORLD'S LARGEST AIRLINE

AAdvantage v WHEN TWO LOYALTY PROGRAMS COME TOGETHER,
YOUR CARD BRINGS YOU AND THE WORLD EVEN CLOSER

Now that American Airlines AAdvantage® and US Airways Dividend Miles
have joined forces, you can enjoy your cardmember benefits on
American Airlines and US Airways.

©
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CREATE DISRUPTION
IN PRODUCT LANDSCAPE

Credit Card Marketing presents
challenges as Millennial preference shifts
to other payment products:

Capital One’s approach succeeds by
combining real personalization (We know you...)
with cause/effect messaging focused on the
idea that “good behavior gets you a rewards
credit card.”

Citi credit card marketing recognizes that
double points can be an attractive benefit.
It’s even better when you remind Millennials
that you can earn them at places the really
frequent — from coffee shops to cocktail
lounges (a first in DM messaging card
marketing history!)

CapitalOne

= KEEP UP THE GOOD WORK
SG@ AND GET REWARDED.

Your Reservation #: * Your Access Code:  Offer Expires: May 19, 2014

Dear
You're doing the things that lead to stronger credit—paying your bills on time and using your card
responsibly. And since you're a valued Capital One® customer, we want to offer you more. That's why

you're eligible for this exclusive Journey® card offer. Once approved, you'll get:

* 0% intro APR until January 2015 on all purchases, and 22.9% variable APR after that

ited 1% cash back on every purchase, with a 25% bonus on the cash back you've earned
th you pay your bill on time—that's a total of 1.25% cash back

s to your credit score with an interactive credit-tracking tool

You'll also get access to a higher line of credit after you make your first 5 monthly payments on time. So
don't wait. Apply for the Journey card today, and start getting rewarded for the things you're already doing,

‘ x Dining &
Entertainment

Bl VIsA] | Having fun is twice as rewarding.

Get more out of life...and your card.
Now earn double points on purchases within these categories.

2% & *

[}

-_— L\ \

Dining Entertainment

St Recreation Live Events Culture

+ Amusement Parks + Concerts » Tours & Attractic

erforming Arts * Ext

e Dining Restaurants
staurant Take-out
ail Lounges * Mov

aters
als & Subscriptions

*Please see enclosed Citi ThankYou® Rewards, Citi ThankYou® Preferred Card Terms and Conditions on back of letter. 1-0215-0:

©
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CREATE DISRUPTION
IN PRODUCT LANDSCAPE

The Citi Double Cash Card and the
Amex Blue Cash EveryDay Card disrupt the
traditional reward product value proposition.

They use direct mail that works hard to shift
Millennial everyday spend from prepaid or debit
cards to credit cards with rich rewards and
simple earning structures: “earn cash back
(twice with the Citi Double Card) on the things
you purchase most.”

s, you can earn

ake Every Day Count
¥\ GET3%

GET 2%

™ GET 2%

O GET1%

SIMPLE AND REDEEM FOR THE REWARDS YOU WANT
STRAIGHTFORWARD

With the Blue Cash Everyday” Card. CASH BACK GIFT CARDS MERCHANDISE

you can start earning cash back. Redeem Reward Dollars Redeem Reward Dollars for Select from hundreds of

No rotating reward categories. for Cash Back inthe form  gift cards, available invarying  items—from electronics
No enrollment required.* of astatement credit. denominations, from a to home décor to sporting
Every 25 Reward Dollars  selection of popular retailers.  equipment and more.
you redeem s equal toa
325 statement credit.

Please see the back of the enclosed insert for Additional Disclosures.

APPLY
Now

Enter the RSVP code located at the
or bottom of the enclosed letter at or
bluecasheverydayapply.com

Fill out and return the
enclosed application

Call
1-800-235-3476

o, + 1% 530

WHEN IT COMES TO CASH BACK,
ONCE JUST ISN'T ENOUGH.

CItl 288 s e s
rehases,
EXPERIENCE CASH BACK inimun
WITH A SIDE OF CASH BACK.

WITH CASH BACK, ONCE JUST ISN'T ENOUGH.
EARN CASH BACK TWICE ON EVERY PURCHASE

AS YOU PAY
FOR THEM

3159

8 mhosy

ses on your new Card in the first three months.
tement credit.! (Offer Expires 6/17/2015)

Make Every Day Count

W Get3%
i Get 2%

t“ Get 2%

(9} Get 1%

“Upto $6000 per year in purchases.
Terms and limitations apply.? Cash back is

received in the form of Reward Dollars that
can be redeemed as a statement credit.

and enjoy:
Ol reR

15 fane!

19.99*

variable APR thereafter

EARN CASH
BACK TW

V 1% cash back
on purchases

V 1% cash back
as you pay for
those purchases

v No caps and
no categories

v No annual fee
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CREATE DISRUPTION
IN PRODUCT LANDSCAPE

BB&T LEAP is a prepaid card that targets
younger Millennials and their parents — a smart
strategy given current research that indicates
Millennials prefer prepaid products over
products that have the potential to land them
in debt (credit).

RESPONSIBILIT)
SECURIT

Video frames taken from BBT.com

media logic’
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DISCOVER

PO. BOX 15410 WILMINGTON, DE 19850-5410

BUILD LOYALTY FOR LIFE

Discover is wisely thinking beyond current
age/status — being the first card in wallet reasons

[ ]
has proven to engender brand loyalty (as the to choose It Chrome
primary messaging suggests). for college and beyond

A Open up for one more reason A For College.
For life.

Not every credit card i a good fit for students. Here’s why we

» “Reasons” work to encapsulate the story l"’l e

getacarloan, rent an apartment or more. at Discover it” chrome

for all segments — including Millennials! | st

i
| Free FICO" Credit Score online and on monthly statements

ipitoy | 100% U.S.-based customer service available any time

» The power of visuals includes charts

Paying late won't increase your Annual Percentage Rate

it takes it easy on the fees

that are telegraphic — no effort required!

Plus, there's no fee foryour first late payment and we won't 1@ | o 0 raion transaction fee

2% cash back at Gas Stations and Restaurants on up to $1,000
in combined purchases each quarter

» Fls will naturally try to be “cool” -
Here, Discover’s attempt rings true
amongst the segment (yes, a retro card
design passes the test).

Invitation #

it gives you something back

V]
X
X

(V]
X

(V]
X

©
X

Use your rewards instantly at Amazon.com checkout

We're here to serve you. We offer 100% U.S.-based service da | Pay your bill up to midnight (ET) the day it's due by
And manage your account easily with our free mobile app oro | _phone or online

>

© Gy

DISC@®VER

©
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BUILD LOYALTY FOR LIFE

USAA takes a life stage approach —

from targeting parents of college students
with credit building products, to targeting
newlyweds with reminders of useful services
and the ability to add additional members in
household USAA relationship.

Help give your college student a solid financial footing

Apply now
the USBA Remras™
VosterCa
Help give your college students
a solid financial footing.
USAA Rewards™ MasterCard®
Free Secure Checking {id financial aradhicts
% Intro Annual Percentage Rate
Iee cheris that post 1o 3n account within
w B morthe of ¥ aeceunt Gpening: Keep the O% vate on those balances until they are paid of!
« After § months, poy 9.90% APR on purchases anc balance transfers. This APR may vary
wilh tve market bseed on the Prime Rote
* No annual fee.
USAA Secure Checking
« Free checking with no monthly fee regarcless of balance.
= Use any ATM nationwide for free®
* Qualified members can cepasit checks with Depasit@Mohile” *
Please recommend these financial tools to your college student today. 4nd for
v Tessons fom aut experls on your youny edull’s firancial educatior, please
ur Advice Canter at saa com
_| [ =
Have your student ) D \
Firial advic o st beoreyour weci Apply now. ONINE SOBHE il
dokmOltes  ussthe 800561812
St usaacom
o USAA SECURITY ZONE
S Francid adice for engaged coupes.
@ Eubjey by
USAA o s
UsARSECURY ZONE Wi
UShA bandngin righike
1l they're ahout to be part of your AN oy
MAKE THEM = F

PART OF OUR

, congratulations! Your big day is almost here. Relax, have fun. And please
don't hesitate to ask us for any last-minute advice. Here are a few ways to help
make sure it all goes smoothly from a financial perspective.

MAKE FINAL PAYMENTS TO VENDORS

=

12 owed wht sfer. While ycure 1, confrn arrangemerte.

$ BRING A LITTLE EXTRA CASH ON YOUR WEDDING DAY

Itcan come in handy for s and unexpacied, last minute nseds.

Coming soon: Creating your new housshold budget.

USAA"
We know what it means to serve.”

Incurance Banking Invesiments Raremert Advice.

Change your e-mai addrecs | Unsuberibe | Privasy Promizz

CONGRATULATIONS P

ON YOLR ENG. ENT.

Let's make it a financial success.

. over tha coming months, well helpguide you with timely information on mariage
andfinances. Bekow are a couple of tis o get you started

EAVE A SFENDING STRATEGY
@ and save on your wedding and honeymocn.

‘Ourackvics is o them 0. Andittheyre par of yeur tamily, we wart

ADD YOUR SPOUSE-TO-BETO YOUR MEMEER PROFILE
& them 1 be prt of curs

Lookfor more marriage advice from USAA in the coming months.

USAA®
Wie koo wrhat it meana o serve

Imarance. Barking Imesimerts. Aciement Ahice

Change your e-mil s |Unaboerbe | Bivasy oo,
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CUSTOMER REVIEWS ARE
A 5-STAR WAY TO STAND OUT

Millennials are socially connected and put
high value on family and friends’ opinions and
experiences with brands.

Customer ratings and reviews can be a smart
strategy for pointing out your superiority allowing
others to promote your brand:

» Actual customer reviews are best

» Next Best: customer quotes
with no attribution

You'll rave about the points —

again and again.

N %
Cicl o ntro
APR

for

P0. Box 6048, Sioux Falls, SD 57117-6048

months on
5 Balance transfers | purchases, redcemable for
and purchases | $100in gift cards

0/ | £arn 10,000
2.99% |y
e of cardm
I

Make every night out
more rewarding. Apply today.

.|

Fast response:
citi.com/thankyoupreferredcardapplynow

Y) : ‘; \" ‘» " Vﬁ ir ‘» ;
A must-have for people who love points.
[visaA] EARN 2X POINTS ON PURCHASES LIKE THESE:

DINING ———————— ENTERTAINMENT

« Coffee Shops Recreation Live Events Culture 1-800-817-9428
- Fast Food * Music/Movie Downloads - Concerts « Tours & Attractions

« Fine Dining Restaurants * Movie Theaters « Theater & Performing Arts  + Exhibitions

* Restaurant Take-out * Movie Rentals & Subscriptions Sporting Events « Galleries

* Cocktail Lounges « Amusement Parks * Museums Mail this form

+ Zoos

Please see enclosed Citi ThankYou® Rewards, Citi ThankYou® Preferred Card Terms and Conditions on back of letter. 10215-084N129

Apply by 04/15/2015.
Your Invitation Number is
+ Brand-name merchandise, travel rewards and more

Points are unlimited and will not expire. Please see Citi ThankYou®
Rewards, Citi ThankYou® Preferred Card Terms and Conditions on
back of letter for details*

Please see the enclosed Citi Disclosures for rates, fees and other cost information.
*See back for Important Information.

Amazon.com Rewards Visa Card from Chase

"I love this card!
It is like a surprise when | shop on Amazon, and there are rewards waiting for me, and with
one push of a button, | can use the rewards!! Great idea... Keeps me coming back to
Amazon."

©
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CUSTOMER REVIEWS ARE
A 5-STAR WAY TO STAND OUT

Capital One 360 and Venture Card utilize

strong customer reviews wherever possible.

It’s smart... Millennials appreciate hearing
what their peers think.

“[ think Capital One 360 is the first bank I've ever trusted.” —Scotty2
“ Extraordinarily excellent service, and it's so simple.” —BambiVS
“This is the best checking account I have ever used.” —Tracyl2
“360 checking is a great way to speed up your life,” —Dderienzo

“Capital One 360 is the best. Every bank should be so easy.” —Sunje

WHERE WILL

UNLIMITED MILES

TAKEYOU? | o ™ VENTURE

Get there fast with 1.25 miles per dollar on
every purchase, every day and no annual fee.

4 AN A XN AR

Rated 4.4 out of 5 stars
by our customer reviewers

We want to win you back as a customer. So come Read all 3’264 reviews

back to Capital One and you could earn miles fast
with no annual fee.

With the Capital One® VentureOne card, you'll earn
unlimited 1.25 miles per dollar on every purchase, Rated 4.4 outie

Cardholder stories from far and wide...

A = A = A < A e & A =
K K K W
Rated 4.5 out of 5 stars

WildwindsJim1, Washington

©
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INFLUENCERS -
ESPECIALLY PARENTS - ARE KEY

Navy Fed smartly includes messaging
to both parents and Millennials -
the copy addresses audience readers
and their separate perspectives.

» The Fl recognizes and acknowledges
parental influence.

NAVY
FEDERAL
CreditUnion 524

CONTROL SPENDING, TRACK PURCHASES, AND
GIVE YOUR TEEN MORE FINANCIAL FREEDOM

Enroll for a Visa® Buxx Card or Campus Checking account with a Visa Check Card!

Enroll online at
navyfederal.org

Teach your teens good financial habits with the Visa® Bux
o it Checking hécount with FREE isa Check Card

teen independence
obile app. Plus.
f mobile deposits

n
™A Navy Federal @

Want to teach your kids good money
habits? Start with these accounts:
bit.ly/1sGITBT #YouthWeek

\avyfederal.org

$pending o
ndepéndence !

o e o 4 z
Use Visa to give your teen spending independence whilq
you track their spending online.

A Visa Buxx reloadable prepaid debit card is more It encourages financial responsibility

convenient than checks and safer than cash because The Visa Buxx card and the Buxx Web site pi
of Navy Federal's Zero Liability policy. It protects the lessons on financial responsibility that last a

cardholder from unauthorized purchases. And you Teens love the independence the card gives them. |
manage the account online! /|

5 It's easy to fund
It's easy to setup » Convenient—fund online with your debit or
You set up the card and maintain complete control credit card
over spending limits. Reload the card at any time and » Flexible—add funds at any time

monitor the account online—even receive e-mail

» Automatic—schedule recurring deposits
notifications about how the card is used

» Others can help—add parent-approved
It's accepted worldwide gift givers

The card can be used i a store, online, on the phone

and even to make ATM cash withdrawals, wherever For more details or to enroll, visit BREZ now
Visa debit cards are accepted. I’ ideal when teens are at navyfederal.org/visabuxx/.

away from home.
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SEASONALITY PROVIDES
REASONS TO CONNECT

These banks take advantage of seasonality
to connect with the target using messaging
customized to time-of-year:

» Summer travel
» Back to school needs
» Holiday high-spend

» Spring travel time

YOUR MONEY P/
NEEDS A SPRING ||
BREAK TOO. 1

BACK TO
SC%OOL JUST
GOT EASIER.

Where will your teen
#TD Go this summer?

e TD Go Card is a reloadable prepaid card
at gives your teen the freedom to purchase
ms online, in stores and wherever a Visa®
ebit card is accepted.

Nationwide Bank*
On Your Side

E Bank

America’s Most Convenient Bank®

©
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BOLSTER THE VALUE PROP
IN AN UNEXPECTED WAY

Bank of America recognizes that even though
a product may be “entry level,” it can be better
positioned for success with a distinctive and
appealing Look, Tone, Feel.

» In this case the “Where will you go?”
theme provides continuity and builds
aspirations for redeeming rewards.

» The earn and burn are clearly explained
with equal weight.

Where will you 407

Go where you want, when you want with the
BankAmericard Travel Rewards® Visa® credit card.

Go where you want, when you with the BankAmeric
Travel Rewards® Vis:

want — it's more than just Alights o oy

. PRSTSTD -—
Bankof America 22~ US POSTAGE ‘
PAD / !
PO, Bgx 15666 Wimington, DE 19850-566 BANK OF AMERICA

0% Intro APR? on purchases for 12 billing cycles

Where will you 40?7

15000

bonus points offer

no annual fee® « i
{ 4

",

Wipe oULt
travel' purchases

ore than just flights

t book travel as you normally would inclt
lights, hotels, vacation packages, cruises, r
baggage fees.

-® Earn points and use them to

5 @ wipe out your travel purchases!
O B

Tad e

™

o restrictions

ere are no blackout dates and no limit to
umber of points you can earn. Plus, points
do not expire. Simply travel where you wan
ien you want.

Easy to redeem

3
Receive a 0% Intro APR' for Just go online or call to rede
‘ 12 billing cycles for purchases. points for a statement credif
After that, a Variable APR that's GC’(: Yo ur out your travel purchases. Yc

currently 14.99% will apply.
Please see the reverse side for  COral £0dy!

payment allocation information.

cover all,or a part, of your tr

Learn more about your rewards and benefits in the Features section on Page 4.

Go to www ica.c d
Call 1.866.253.0643
[N ’)) DA Or, retum the request form below BankofAmerica

Your Personal Secure Code is

2 Summary for rate, fee and other cost information. All terms r

of credit from this and other companies by calling toll-free 1.888.5¢
F on Page 4 for more information about prescreened offers.

Where will you 407 €

with the BankAmericard
Travel Rewards® Visa® credit card?

©
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PROMOTE FEATURES
AND BENEFITS WITH HIGH APPEAL

Liberty Bank uses E-mail outreach to
students with hashtags that heighten
the promotion of checking account
text alerts, mobile banking and their
benefits to busy students.

» Messaging like “Packed with awesome
money and time-saving extras!” — directly
appeals to the target segment.

#SecureYourself brings together good
security payment tips and advice from
the bank for Millennials who favor
online shopping — so the use of hashtag
is expected.

wme PNC Bank @PNCBank - Jan 20

Students are busy.
Luckily, we have the perfect account fo make life easier!
Convenient, secure, and packed with awesome money and time saving extras!

- Text Alerts

1) Alerting you when your balance is low, deposits
/  are made, or when, what, and how you used your
debit card.

Shopping on public WiFi? Your private info

and pay your roommate

could become public knowledge. jwith Mobila Banking.
#SecureYourself bit.ly/1C4x0Q2

a
S
. 8 #SecureYourself

1 1 View more photos and videos

media logic' |4




INTEGRATE PLATFORMS
INCLUDING SOCIAL

Big banks, online banks, credit unions —
in each case, they’re taking an integrated
marketing approach that includes social:

» PNC promotes savings using social
platforms, content and #WishList to
motivate the segment

» Cap One makes it easy to share out
their promotion

» Simple taps into UGC and
Millennials love of sharing as part of
#SimpleSummer savings

» Alliant promotes retirement to
Millennials on Facebook, driving
cross-channel traffic to their website

Examples were sourced from Competiscan and/or publicly available web sites.

PNC Virtual Wallet @PNCVWallet - Sep 28
~ Saving for nothing in particular can be difficult. Use #WishList to visualize
your saving goals, one item at a time: bit.ly/1DNnegH

Enter for a chance to win $1,776.

imple

What path are you taking
i figust 1, 2014 - @

to financial independence?
Hurry, tell us for a c e to win $1,776 daily.

i 20C Ayt is the best time to get out there and explore the

is a good friend, a great soundtrack, and a des

easy to plan and budget for the expenses along

ee where Simple takes you this summer!

Are you giving guitar lessons to earn extra cash? Or starting your own coffee roasting business?
Tell us how you declare your financial independence for a chance to win a daily prize of $1,776.
But humy — the sweepstakes ends on July 14th — so declare your financial independence now

‘@Simple on Instagram. https://instagram.com/:
your great travel pics with us using the #Simple
ick our favorite photos and re-post them on soc

Here's how to enter:

4. Visit capitalone360.com/my360independence.

2. Tell us the ways you're declaring financial independence — big and smail

3. That's it. You're entered for a chance towin $1,776.

winners will be selected every day, and we'll be giving away over $100,000 intotal prizes
through July 14th — so keep those declarations coming.

DECLARE NOW

ENOe® 000wk

Alliant Credit Union
8hrs-&

How do you save for retirement, millennials? We have a few tips to help:
http:/iwww._alliantcreditunion.org/.../for-millennials-how-to-...

Like - Comment - Share - ()2
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VISUALS ARE -REFER A FRIEND & -*:.

AS IMPORTANT AS COPY %ﬂﬁ!‘y&[&"oﬁoﬂi

Capital One pairs strong visuals and a bold 9 - \ r
headline to telegraphically communicate a i
promotion call-to-action or earning potential.

»
CapitalOre Bank

Earn double points
for the many ways you
choose to celebrate.

CHASE ) s0vou can

Chase checking and savings
customers, turn 24/7 deposit
convenience into your chance to win.

TP AP WIN

Enroll and make a deposit of $200 or more in new money ﬁ
at a Chase ATM or with the Chase Mobile® App* media lOglC 23
for a chance to win $200!




VISUALS ARE
AS IMPORTANT AS COPY

Citi’s card selector tool uses visuals
to give an otherwise expected tool new life,

and helps prospects identify with a persona.

View All Benefits Your Saved Benefits @ Offers Play Again

)

What's Your Lifestyle?

Citi benefits help you live the life you want, rich with what matters to you.

Take the quiz below to find benefits that are right for you.

| enjoy . You'll often see me at

| don't leave home without my
really happy spending time with

the things I love.

. ~~
- > .

‘\ ——

4 4 s

~ /

s )

3

$

.

S ; "\.
Multi‘task Master Social Life

Specialist
-
fi
Trayeler o Life
= 41 -Aficionddo

©

Info Maven
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VISUALS ARE
AS IMPORTANT AS COPY

Alliant Credit Union posted a great example of
how a visual highly connected to the headline
can strengthen the approach - reinforcing the
Millennial first-time home buyers aspirations to
move from renter to home ownership.

Alliant Credit Union @AlliantCU - Mar 9

Is it time to stop #renting and #buy a #house? RT if you're in the market:
#realestate

%,
-
PR

Image yourself in your dream home — do you rent or own|it?

View more photos and videos

©
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VISUALS ARE
AS IMPORTANT AS COPY

These visuals communicate that the RushCard
provides a suite of products that meet a variety
of needs and end-users.

Put some persenality in your wallet - and up to $9.95

View email in web browser
see Prepaid Visa® e
eeoe K"
#*RUSHCARD O O ©
Load Money Refer-a-Friend Download App Online Account
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VISUALS ARE
AS IMPORTANT AS COPY

Here, M&T Bank quickly amplifies and
illustrates the key debit card benefit -
making everyday purchases faster through
illustrative icons.

Count on added security

« Fraud monitoring for potential suspicious activity by M&T and Visa

« A unique 3-digit security code for added protection

« Verified by Visa® to help secure online purchases

« Visa Zero Liability Policy” to help protect against unauthorized use of your card

Keep better track of purchases than with cash

Log on at mtb.com/webbanking to manage every aspect of your account.*
Check your balance, track purchases, transfer funds between accounts and more.

Make everyday purchases faster whenyou use your

M&T Debit Card. Learn more at mtb.com/debitcard

XY M&T Bank

Understanding what's importan

{11 2isa's Zero Linilty Policy covers US- s joes not apply 1o certain commercialcard ansactions, AT tensactons, ransacions not processed by Visa, of it you ate g
l“"“ll d enk immediatey of any raucentuse, Certin unauthorized ansacions requie & cardhoer signature i taissing o

\' ly e through a computer or mobike device. Subject gt
Tt responsible o marers tha e o il conto that might it vty an functionaliy. MET Bark esenves the igh 1o uspen senieforan e

o' toxt messaging and daa charges may apoy
anonunt i opened or sevie
epresentative for ful deals.

Save time & money
with your M&T Debit Card

Enjoy discounts at a number of national
retailers including travel, entertainment and
dining, Just log on at mtb.com/shopping

Welcome to
Green Flag
Country.

©
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VISUALS ARE CapitatFe mesis
AS IMPORTANT AS COPY

YOUR FUTURE STARTS NOW.

This is a great example of how Capital One
uses charts & graphs to “do the math” for INVEST TODAY'
their audience. Get up to $600" when you start investing—and get ready

for your tomorrow.
Dear ,

Invest online at your own pace and manage your goals your way—open a
Capital One InvestingSM online account or IRA.

{0 V[V ISetitet Al \Why Capital One Investing?
$600 $125k+ + Low $6.95 online trades

(Low-priced securities, options and mutual funds

$300 S50+ may be extra. See pricing and rates.)
$ 3 » Free tools and research to help find
200 25K+ investments
$100 $10k+ » Award-winning website and customer
service team?
$50 35K+

Plus, as a Capital One 3609 Customer, you get extra perks, like seeing bank

and investment balances side-by-side and transferring money instantly
between accounts.

To get your bonus, open a new IRA, Individual, Joint, or Custodial account and
fund it within 90 days.

GET STARTED

Use Promo Code:

Need a hand? Capital One Investing is on it. Call 1-800-747-2537, Monday-
Friday, 8 AM-9 PM ET.

©
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VISUALS ARE
AS IMPORTANT AS COPY

Targeting younger Millennials, Wells Fargo
plays up Spring Break with use of action
imagery that Millennials can relate to -
pairing that imagery with money tips for a
“worry-free” vacation.

spring in
your STCp sort of things a good spring break survival guide

This month's topics...

College Connection
- Tips for a worry-free
@ March vacation
Try something different

Spring break is here! Finally! After the Walking Dead-
like journey of the last few months, you certainly

Putting some deserve some time off. Having fun is definitely the

priority, but don't completely blow off your budget.
Thankfully, this issue of College Connection has the

should: advice on how to have a worry-free vacation,
affordable travel options, and more. So grab your
sunglasses, slap on some sunscreen and let's get
started!

Tips for a worry-free vacation

Regardless of where you go and what you do,
your spring break is precisely that: yours. To help
you get the most out of your time off, we've put
together a checklist that'll keep you — and your
bank account — looking up.

P Continue Reading

©
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INCLUDE DIRECT MAIL,
EVEN IF YOU’RE A DIGITAL SOLUTION

Seasoned Millennial marketers know Direct Malil
has a place in their strategic and media mix.

Capital One 360 reinforces its strong online
banking guarantee of no monthly fees or
minimums — and more money in Millennials
pockets — via direct mail.

Ally uses mail to update customers

on digital features and services — knowing that
Millennials embrace both digital and traditional
channels.

GET MORE
FROM YOUR CHECKING.
KEEP MORE OF WHAT'S YOURS.

IT'S CHECKING WITH A SIMPLE PROMISE-
MORE IN YOUR POCKET, LESS TO WORRY ABOUT.

© Oensctng

" S NO MONTHLY FEES OR MINIMUMS. NO KIDDING.

NO FEES, NO MINIMUMS
You work hard for your money so keep more of it,
and earn interest too.

FREE ATM NATIONWIDE
360 Savings" ac Say good-bye to surcharges with over 40,000 free ATMs
tools help you keep trac around the country. L

money with st a few
‘mobile check deposit saves you trips BANKING ANYWHERE, ANYTIME

1o the benk Your money's Keep on moving with online and mobile banking that fit:
and your time's vahuabl o, your lfestyle.

Get the checking account that works harder for you. Open your 360 Checking account today at:
capitalone360.convkeepmore

MY ALLY UPDATE

NEW LOOK, NEW FEATURES. WHAT ARE MOH
YOU SPOKE, WE LISTENED. PHONE BANKI!
CUSTOMERS U

Actions performed in the past 12 mf

ience.
Keep an eye out for the
updated look-and-feel

93%
== 8 MY ALLY UPDATE

Explore the changes at ally.com/newdesign

NEW APPS, NEW TOOLS

57% AND OUR SLEEK NEW LO
A BRAND NEW APP FOR Ll |
TABLET USERS between

accounts

low there' nof our
appjust for
et p brings you
all the same great features of our
mabile app — all optimized for
customers who do their banking
from a tablet device. For iPad®
Android™ & Kindle Fire™.

Visit your app store to download,

Ally Bank named
JE=7] NEW $50.000 LIMIT ON ‘Best Online Bank.’

ALLY eCHECK DEPOSITS Kpllogers* Dec. 2014

your mobile device or your home

puter. you
uickly and easily make eCheck deposits ta your

Checking, Savings or Money Market account — now up Ally Bank Best Again.

1ei$30.000mér Sav) Best Online Bank, Money ® magazine, 2011-2014

Learn about eCheck at

ALWAYS HERE TO HELP
Reach a helpful person at 1-877-247-ALLY (2559)
or visit us at allybank.com

©
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INCLUDE DIRECT MAIL,
EVEN IF YOU'RE A DIGITAL SOLUTION

Synchrony Bank uses direct mail to inform
members of special perks that they’ve earned

by saving online. This mailer in particular

targets Millennials love for travel and adventure —
calling out all the great cities and places their
rewards can be used.

EverBank branches out away from online-only
communications and reaches Millennials with an
engaging mailer that encourages them to move
their money online.

3EWKRD gﬁ.s ' &

YOURSELF |8

GREAT DISCOUNTS

A SOLID RATE BACKED BY A SOLID PROMISE

art moves. So take y o EverBank. With our Yield Pledge” Money Market Account, you'll always
5% of Competitive Acc at leading banks' - one that's over 9 times greater than the national average.

HE EVERBANK MOBILE APP YIELD PLEDGE® MONEY MARKET ACCOUNT
bills

WANT YOUR MONEY

CALL OR VISIT THESE
CONVENIENT LOCATIO

art earning more toc |
or tear

%2 MAYBE YOU SHOULD MOVE YOUR MONEY.

«

media logic’
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Take advantage of maney {saching mameats with your foen.

§) USAA SECURITY ZONE

USAR & aning

USAA

FINANCIAL EDUCATION
IS NEVER COMPLETE

Every communication is an opportunity
to educate. Millennials actively seek
FlIs that provide advice and guidance e iore N

a5 chear and staightibrward as possible.

MONEY TEACHING MOMEN

FOR PARENTS OF TEENAGERS

How you manage your finances day-to-day can provide valuable

teaching opportunities for your kids. Below are a few examples.
For more helpful tips, start your teen financial checklist.

. . ‘When you's ing bills.

throughout their customer lifecycle. wncommcTTov0 e
We'te commitied to halping you manage your hame kan works. Do you write checks, use a debit card or pay
‘with you 1 help manage your kaan effectively, efficiently and in a way thatcreates v:luelnlyou bills online? Why?

THINGS YOU SHOULD KNOW
FIXED RATE: It you chooss a morigage with a fixed rats, the inferest 12t s set Your principal and interest payment wil
stay the sams thioughout the Ife of your ksan.

ADIUSTABLE RATE: i . the interest You rate willstay firsd fr
i 57 years) and may adj ona i Z
st This vl affect your inferest paymert.

and thirdp crginating the lan, i uding ke
b, etc. tatare i sk details,

‘When you're setting money aside.

Show your kid how. Do you have a savings account?
How much do you save? Do you set goals? What
about saving for college?

ESCROW. This fs the ibuti i Your
‘explin this in more detal

APPRAISAL: The estimated market value of your homs by a licermsd appraier.

Keep watching for more money talking points to cover with

your teen, or visit our Youth Advice Center to learn more.

i USAA"
FARMERS s g e et e

Friendly Voice -

An e-news update from your Farmers agent | March 2015

Bicycling safety and insurance tips

Bicyciing is on the rise across the U.S. as people capitalize on the health
and economic benelits of “active” transportation. And an increasing
number of 2
licenses to save money.!

ity e s iy oy ndmn P!
iow to insure.

bk ser and st Iporianty. b s ke ourslt an vour (. In This Issue:
e = What you need to know
o 2 e i about renters insurance
* Bicycling safety and
« Property coverage insurance tips
Bicycles .
ind renters Minus. of home-based
youily businesses
stolen yourpobcy. i Nine need-lo-know facls

you own or are about to purchase a particularly expensive
bicycle, you may want to consider getting an endorsement that
will provide additional coverage. | can review your coverage.
options with you — give ma a call.

* Liability protection

policies also. o
property. If you a ind he.
you wil ‘your policy. renters
i in the event you i
Keep your bike safe?
' your bike safe.
 Always lock up your bike, o mater where it i.
« Lock up your bicycla in a visible, well-it area.
* Buy the best locki fiord. Consider et suchas a
y a

o Always try  such s a post or a fence.
«Do all the time. A y ¥

by recording your bicycle’ this may help to your bicyeh

J ¥
its stolen.
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MARKETING SMARTER

Millennials are savvy, outspoken consumers who actively seek
relationships with brands that understand their unique wants and needs.

By tailoring your messaging, making strong use of proper visuals,
accessing key influencers and more, you can develop smarter marketing
that resonates with this hard-to-reach audience.

Fis that proactively translate Millennial knowledge into direct action
will be more effective... creating marketing that drives behavior and

delivers results.

©
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CONTACT INFORMATION:

Jim McDonald
Director of Business Development
518.456.3015 x274
jmcdonald@medialogic.com
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»
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